Protecting-the e =)
Delaware Estu ary '

One B@@r

At A Time



"I have no special talents. I am only
passionately curious." -A/bert Einstein
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...and not just any beer
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Your pets, boats and/or

children have beer-related

Nnames



You make unsolicited
suggestions to others
shopping In the beer aisle



You smell your beer before

you drink It.



You take pictures of your

beer.



You’'ve planned a vacat
around beer spots.



You could spout off five beers
with “dog’™ in the name In less
than thirty seconds.



A typical conversation for you
and your friends involves the
terms “IBU”, “ABV”, and
“GABE.”



You attempt to justify a night
night out as “research’ or
“field work.”



Your favorite party accessory

-SIX.

d

IS a MiXe



You’'ve gone out to enjoy your
favorite beer and somehow
woke up In a different state.



Thank you Google images




Dissecting the

GOOD from the
BAD _
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BEER: THE INGREDIENTS
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BEER ONLY NEEDS FOUR THINGS:







Who Makes Good Beer
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They’re Everywhere

2,822 Breweries
= -54 Large Breweries
712,768  Craft Breweries
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93 Craft Breweries
in the Delaware
Estuary

119 Breweries in
the Delaware Basin
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They’re growing...and making money

E—

U.S. BEER SALES 2013

BEER 7o BEER 7
-1.9% 113; -0.6% f!g

196,241,321 bbls 15,302,838 bbls BE E R
27,539,358 bbls 282.526 bbls
IMPORT
CRAFT (27,539,358 bbl)

7.89% Share
in 2013

(15,302,838 bbl)

OVERALL BEER MARKET

CRAFT BEER MARKET

DOMESTIC
(153,399,125 bbl)

Source: Brewers Association, Boulder, CO
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Events =

SLY FOX BOCK FEST&GUM RACES | MAY 4, 2014 | 11w— e | PHOENIXVILLE
e, MAY THE
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RAFT BEER
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BREWING CO.

KUTZTOWN, PA
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F-rom farm to pint our beer is
alive! JJJfUJuJJEJJ ep It
chilieq!™; “A portion of the
proceeds of this beer will JOo
jlowards {he protection and
restoration or the Schuyikill
River and Its source waters."

10% of all sales support for watershed protection
work in the Schuylkill Watershed



BREWING CO.

KUTZTOWN, PA







Flying Fish-
FU Sandy

e Raised $75K for
Sandy Recovery
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What next?

Inspiration

NEXT EXIT N
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93 Craft Breweries in the Estuary






	Intro
	"I have no special talents. I am only passionately curious." -Albert Einstein
	…and not just any beer
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Thank you Google images
	Dissecting the GOOD from the BAD
	Slide Number 16
	Slide Number 17
	and what the heck does it have to do with clean water
	What defines a craft brewery
	They’re Everywhere
	Small
	They’re growing…and making money
	They focus on ingredients
	They’re Creative
	Slide Number 25
	Slide Number 26
	Slide Number 27
	16 Mile
	Exit 1 
	Slide Number 30
	Flying Fish
	Flying Fish- �FU Sandy
	What next?
	Cheers

